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1 Introduction

is about upgrading humanity to a new conscious awareness. Of the reality we breath in, of the culture we live, in how we create. Of
wrapping the earth in a collective consciousness. It is an initiative to empower humanity, to support its development and enable a different
type of growth on this planet.

1.2.1 WHAT IT CONTAINS

This brochure contains a list of A is a wish for a future world. They are based partly on the

1.2.2 THE REASON

The "Wishlies" serve as a reasoning framework upon which objectives and services can be defined.

Bundling the in a separate brochure allow them to be shared, to be updated and be referenced to.

1.2.3 STATUS

This brochure serves as a collection place for

As of Sept 2022 it is just a seed, starting to grow.

1.2.4 STYLE AND WHO IT IS FOR

The style used in this brochure is more of a technical, project language type.
It is for individuals, from different walks of life, who want to contribute to a better world.the initiative or who are looking for answers.

1.2.5 CHANGES

Changes please to:

Editor team email: docs@atlantis.today

Within this document words are used as a symbol for a thought, a concept, an idea. Due to the limitations of our language, some symbols have
multiple meanings, with visual and perhaps "negative" emotional anchors. An example is the word "God" - For some it is the divine, for others
itis an old man on a throne who throws people into hell. There are also concepts which the Egi - the chatter box within - also called the Ego or
innervoice which is constantly on air -will not like. Depending on your cultural background, your religious upbringing, your education or
experience, these concepts might cause the Egi to provoke a strong negative reaction within you. Please remember this whilst reading, to
look past the symbol for the contextual meaning, to read the document from a neutral point of view without judgement, with equanimity.
Follow your intuition or gut feelings.
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OTHER DOCUMENTS

The following documents might be of interest:

Title ItemID Team Link
atlantis® - Conceptual en | it11013064 | r°Rise link
atlantis® - Why en | it11013066 | r'Rise link
atlantis® - Objectives en | it11013068 | r°Rise link
atlantis® - Services (Shorts) | en | it11013063 | coWorld link
atlantis® - Scopes en | it11013067 | coWorld link
atlantis® - Wishlies en | it11013072 | atlantis®Today | link
r°Rise - Core Directives en | it11013019 | r°Rise link
r° - Awareness en | it11013065 | cverse®Center | link
co’ism - Elementals en | it11013071 | almasis link

where "en" = English, "de" = German.

WEB RESOURCES

The magazine - The front face of atlantis®. https://atlantis.today

For information about the (awe) rsome r°, r1 and r2 mindset shifting. https://rsome.org

Coordinating services for atlantis®. https://coworld.org
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2 General

A is our name for an idea, a concept, a wish of how we would like the world to become. Our thoughts are stronger than we realise -
Getting the thought to paper, then talking about it, causes things to manifest in our physical world.

It starts out as simple wish, then it becomes a vision - a simple one at first, which can grow with time. References can be made to services
which are needed.

The wishly, after it has been defined, goes into the Gestalt Process - Vyombo - into the Mattas process, and then it is broken down into
objectives and tasks. A task might be a new service which needs to be started (via the foundrix service) or the definition of a new product (via
the whyyte service).

In this list there are no "save the earth", "sustainability" or similar topics. Our - - focus is in changing the way people live and in
being.

This following list is for people who feel as though they should read it. You already belong to a section of society who is more open to the
divine than perhaps you realise. is to help you and others to advance faster to a better life.



3 The Wishlies

We are all souls - who have been gifted - we have been been ingrafted into a body to enjoy life on this beautiful planet, we have been given
senses to experience sensuality, the wind, to smell a forest, to swim in cool lakes. We have been given two eyes to see vivid sunsets and
flowers, two legs to walk, two hands to hold, two brain halves to function and think, two internal assistants to help us on our way - one of
them is the constant chatting ~¢/- with its possessive ways and aggression.

We have also been given two realities to be aware of - the Egi powered r1 of lack, of possession, causing angst, and r2 - the intuition powered
of abundance, with its sharing, with the flow of love.

We envision that this simple shift in reality awareness and its terminology gets widely spread.

is about helping humankind in being aware of this shift.

Organisations are slowly transitioning to a state of r2 with sharing, open sources, free services, flatter structures. Teams become more
efficient, customers are more satisfied

We envision that companies will become aware of the r2 transition and that the term r2 will be used in the boardroom.

objectives is to support the awareness into the boardroom.

With our transition from a r1 state to an r2 state our values change. We don't need possessions to feel important, to feel safe, to hopefully
get recognition and the love we crave for, we just have it, because the more we transition, the more the universe trusts us and gift us with

- flow, the flux of love, of good feelings, of harmony, of being. Our relationships change in to more loving and things around us just
happen.

We envision a future where even children are aware of which state they are in.

Helping individuals around the world to be aware of these realities and to help them transition to a state of r2 is one of the core objectives of

With r2 our view and expectations on how we live with others and with a partner change.

We envision future relationships to be for the flow of love, for experiencing life, for personal growth, for the development of a cultural
identity, for gestalt.

One of objectives is to support the development of relationships, for pairs, for teams.

Life is about experiencing the world within and around us, and this experiencing becomes more valuable when we can share it with others.

offers with its arts, folkslore, rituals, pageantry, language, concepts. It offers a space within which we can experience
life more Fully.

offers for our personalities.



For personal growth, experiencing other brings diversity, wonder and empowers creativity, spirituality, etc.
Society becomes richer and healthier with cross pollination from other cultures.

We envision a world where people want to experience different cultures - that it is strange when you don't .

One of objectives is to help redefine what culture is.

Being aware that culture is a collection of experiences, thoughts, concepts, which we call alma.

We call this awareness and a community which is consciously developing their own cultural identity is a
(@)
is the human race's prime . Itiis also the stuff that helps us grow.

We envision a world where human kind is aware of this primeware.

The objective is to foster such development.

offers . Many regions around the world have their own unique cultural identity, and these cultures are disappearing fast.

We envision a future where young people know about the cultures around the world, where it is normal that a person has lived in several
of them during their lifetime.

is about being globally aware of the human race's culture, of the regions and actively developing it.

offers - of integrating the facets of a culture into one's awareness. For an r2 person it is via love, as an enrichment.

offers . For those in r1 with no self-value, possessing things that display that culture such as garments of a well known brand
offers a virtual feeling of value, of belonging to a special class of people, of being that Identity. For those transitioning to r2 with sharing and
openness, Identity is just a label for an experience - one of many.

We envision a world where people more and more understand the difference.

is about spreading this awareness.

are either r1 - possessive and closed - or r2 - sharing and open - at their core. r1 leads to aggression, to attack, to war, r2 to
brotherhood.

History is full of wars due to r1 cultures. What would happen if more and more people within a culture transitioned to r2?
We envision a world where cultures are aware of their r1'ism and want to change from within.

is about helping to transition.

Company "Brands" are a Culture - Of offering some kind of value to life. They influence how people live. Brands are already starting to open
up, to share, to create experiences.



We envision that in the future companies and organisations will be more aware of the destructive influence of r1'ism. That changing to an
r2 culture will be more beneficial for them, or even critical for their success.

objective is to support organisations in their culture change.

Religions are with their own form, folkslore, arts, and rituals, etc. Many have an r1 core.

The awareness of r1 and r2 is the original or UR- foundation of the major religions. They are all built on the same platform. Transitioning them
to an r2 state (sharing, free to come and free to leave) would open them up. It would also reduce the aggression in society.

We envision a world where in the future people happily belong to several religious cultures - that they can experience them as an
enrichment of their personality fabric. Where somebody who has experienced the Jewish culture as a child can pop into their local mosque
with their (christian) friends.

Helping religions to be aware of this shift in perception is one of objectives.

To change the world to be a better place it would be advantageous to help more people to transition.
There are over a billion religious people on this planet.

We envision a future where the r1/r2 concept is being taught in every church around the world.

This is an

A person who is living more in an r2 state has a positive influence on the world around them. A group of even more. They form islands of
r'awareness. We call these islands a Beacon.

We envision a global network of Beacons around the planet.

Helping to establish the network - either as a community, a Friday event, a working group - is one of objectives.

Communities built around r2 are more loving, offer a haven for spiritual growth, connected'ness with the divine and are more abundant in
output. They are the future. There are already happy communities around the world where people work as they wish and where everything is
free. They are living in a field of abundance.

We envision such communities in the cities as well as in villages.
is developing concepts for Abundant Living, of fostering ideas, solutions, of helping communities to grow.

An example is the concept of - ar2 based free community within cities, or outside, with supporting services such as
training, coaching, building services being supplied via the volunteer

Learning to live in a r2 state can be very difficult when the environment is focused on "lack" i.e. no money. Being together with other people
who are transitioning helps to facilitate the transition, however an environment of "lack" can be destructive.

Just as startups receive seed capital and knowhow to get started, we can envision helping communities to transition with a rSeed Packet -
a mixture of training, coaching and finance - to kickstart an Abundant Living environment for a sustainable transition.



is about developing such services.

Individuals who are transitioning to r2 are more open to being led by their intuition, to experience other r2 communities and cultures. There is
a need for new forms of living, of accommodation. Communities also need new people to grow healthily.

We envision a future where a person can go and live in another community for a month or several years, or the concept of popup
communities where a community is established for a specific time.

is about developing such services.

Living on the ocean has advantages: You are free, you can undock and easily move around to a new place within the community or to another.

We envision that in the future large boats for sustainable living on the ocean will be easily obtainable, that large Seavilles will grow with
their own unique cultures.

objectives is to support the growth of r2 based communities both on and off land.

Thousands of islands will disappear under the rising sea levels due to global warming. Already within the next 10 years, some village
communities will need to migrate. In the long term thousands of communities will be displaced with the possible destruction of their cultural
communities. What can be done for these communities? How can this cultural heritage be saved for the human race? Is this also a chance to
foster r2 societies or Conscious Cultural Communities?

Just like Europe received aid after the devastation of WW Il via the Marshall Plan, these Islands also need aid.
We can envision a solution where Seavilles are created for those who want to live together on the ocean.

objective is to support such communities.

To foster the objectives of financial support is needed.
We envision a finance network that supports the activities.
Part of the objectives is to setup a network around the world allowing people to donate money and benefit from

tax advantages.

The metaverse is coming - where people can virtually travel the world, sit in the living room of their friends all from the comfort of their chair.
There is no need to go out - the food is delivered, one can work at home. And why go out? Outside it is cold and wet, with hooligans, viruses,
and my avatar looks sexier than me. In 15 years even better: | have my own personal robot - So lovely! - It knows me inside out and it is truly
faithful. And the sex is-well ...- | can do it at any time, and | don't need an ego driven (troublesome) partner anymore. The robot does my
errands.

A possible trend: Their is no need for near contact with other humans. They become disjointed. The start of a decaying culture?

We envision a society where people are aware of disjointment,
That there is an abundance of life offerings which offer so much mehrwert (prime value) that people do not want to stay at home.
We envision that we become aware of what individuals really need for a fulfilled life, of



One of objectives is to be aware of this trend and to foster the development of offerings which can compensate this trend.

Such offerings can be the - a universe of human'ess - bringing people together to experience life, of a global gathering
of Women celebrating the pure connection to the divine, of Cultural Events, ritually, of understanding what people need due to their systemic
build (rbiology), of enhanced relationships (emu)




